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JOB DESCRIPTION

	Job title
	Performance Marketing Manager

	Department
	Group Sales & Marketing

	Responsible to
	Group Head of Marketing




POSITION SUMMARY

The Performance Marketing Manager is responsible for the planning, delivery and optimisation of performance marketing activity across the business, supporting lead generation and marketing performance for new developments and active outlets. Working closely with group and regional sales and marketing teams, the role will manage paid digital activity and EDM performance to ensure campaigns are aligned to business priorities, outlet requirements and sales objectives. The role will also support continuous improvement in marketing operations through effective budget management, performance analysis and optimisation.



KEY WORKING RELATIONSHIPS

Group Sales and Marketing Director, Group Head of Marketing, group marketing teams, regional sales and marketing teams, CRM and email marketing teams, external agencies, website and analytics partners, marketing technology suppliers and other relevant third party suppliers.


MAIN DUTIES

1. Support the planning and delivery of performance marketing activity across the business, ensuring campaigns are aligned to business priorities, outlet requirements, new development launches and commercial objectives.
2. Manage paid digital media activity across channels including paid search, paid social, display and other relevant platforms, with a focus on generating qualified leads for new developments and supporting sales performance across active outlets.
3. Plan, brief, implement and optimise campaigns to support the launch and ongoing promotion of new developments, ensuring activity is delivered accurately, efficiently and in line with agreed objectives.
4. Work closely with regional sales and marketing teams to understand outlet priorities, stock requirements, sales performance, launch timings and local market conditions, translating these into campaign plans and recommendations.
5. Monitor campaign and channel performance on an ongoing basis, using data and insight to improve lead volume, lead quality, cost efficiency, conversion performance and overall marketing effectiveness.
6. Support the planning, delivery and optimisation of EDM activity, monitoring performance and making recommendations to improve engagement, response and lead generation.
7. Manage relationships with external agencies and platform partners, ensuring activity is delivered to the required standard and aligned to agreed commercial objectives and development priorities.
8. Support the development of audience strategies, testing plans and channel recommendations to improve campaign performance across group and regional marketing activity.
9. Work with internal teams and external partners to ensure landing pages, creative assets, campaign journeys, tracking and data capture processes are in place to support performance and customer experience.
10. Produce regular reporting on campaign performance, EDM performance, budget utilisation, lead trends and key insights, with clear recommendations for group and regional stakeholders.
11. Manage performance marketing budgets in a controlled and responsible manner, ensuring spend is tracked accurately and allocated in line with development priorities, outlet performance and business requirements.
12. Maintain accurate campaign tracking, tagging and measurement processes in collaboration with relevant internal teams and external partners, supporting reliable reporting and informed decision making.
13. Support ongoing process improvements in marketing operations, working with the group marketing teams to improve the planning, delivery, measurement and optimisation of marketing activity across the business.
14. Ensure all activity is carried out in line with relevant legal, privacy and data requirements, including the appropriate use of customer data and consent-based marketing.
15. Keep up to date with competitor activity, digital channel developments and changes in the wider performance marketing landscape, identifying opportunities to improve efficiency and effectiveness.
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